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Get involved in the issues which 
affect you and your business. 
Catch up on the issues on page 
one and refer to page three for 
suggestions on how write an 
effective letter to your legislators.

Find out how the 1990 Census 
count affects the Michigan 
liquor business, on page four.

A task force was assigned by the 
National Institute of Standards 
and Technology to study 
gasoline sale violations. Results 
of that study are reviewed on 
page eight.

An updated AFD supplier 
member listing is on page 15.

W ith  the  c lo se  o f  the  A ugust 7th 
p rim ary  elec tions, leg isla tive  leaders 
in the  s ta te  o f  M ich igan  a re  now  
focusing  th eir  atten tion  on  the 
N o v em b er general e lec tions. A s ex 
p ec ted , Senate  M ajo rity  L ead er John 
E n g le r  handily  defeated  opponen t John 
Lauve o f  G ro sse  Poin te fo r  the right 
to challenge G o v ern o r Jam es B lan
chard  in w hat is expected  to be a hot
ly contested  guberna to ria l race.

Both B lanchard  and E ng ler 
recen tly  rounded out th e ir  tickets. 
S ena to r E ng ler selected  as his running  
m ate  S enato r C onn ie  B insfeld , a 
highly  respec ted , long term  leg isla to r 
fro m  M ap le  C ity . Shortly  thereafte r, 
G o v ern o r B lanchard  chose  O livia 
(L ibby) M ay n ard , w ho has served  as 
d irec to r o f  the  O ffice o f  Serv ices to 
the  A ging  for the past several years. 
L ike her R epublican  coun terpart, 
M aynard , w ho ran  as  lieu tenant 
g o v e rn o r w ith W illiam  F itzgerald  in 
1978, en joys an  excellent statew ide 
reputation .

A n unusually  high num ber o f  in 
cum bents d id  not seek re-election  this 
year. In addition , seven  leg isla tors 
w ill not be retu rn ing  in January  
because they w ere  unsuccessfu l in 
their effo rt to  secu re  a  h ig h er office.

T h e  tw o leg isla tors w ho  failed to 
w in  re-nom ination  in the p rim ary  
w ere R epresentative  E d G iese (R- 
M anistee) and R epresentative Ethel 

T errell (D - D etro it). T he tw o d istric ts  
a re  expected to rem ain  R epublican 
and D em ocratic , respectively . T he 
w inners o f  the respective prim aries 
w ere Bill B obier and  C h ester  W oz
niak . W ozniak  previously  served  as a 
S tate R epresentative  from  1953 to 
1963.

T h o se  leg isla tors defeated  in their 
a ttem pt to  seek h igher o ffice  include

S enato r E d F red rick s  (R -H olland) to 
incum ben t U .S . R epresen ta tive  F red  
U pton; S tate  R ep resen ta tiv e  John 
M ay n ard  (D - St. C la ir  S hores) to  in
cu m b en t S enato r G il D iN e llo  (D - E. 
D etro it); S ta te  R epresen ta tive  Bart

Stupak (D -M en o m in ee ) to  fo rm er 
State  R ep resen ta tiv e  D on K o iv isto  for 
the o p en  38th S enate  d istric t seat; 
S ta te  R epresen ta tiv e  Ju d ith  M ille r  (R- 
B irm ingham ) to  S tate  R ep resen ta tiv e  

see ELECTIONS, page 10

C apito l bu ild ing , Lansing, M ich igan.

Food and beverage industry faces 
important legislative issues

On T uesday , S ep tem ber 11, the 
L eg isla tu re  retu rned  from  its annual 
sum m er recess. L aw m akers are  
expected  to stay in session for a p p ro x 
im ately three w eeks and the recess for 
cam paign  purposes.

K aroub  A ssociates is actively 
involved in several issues o f  im por
tance to  A F D  m em bers.

T he issue o f  jo in t o w n ersh ip  o f  a

liquor license and a  p e tro leum  
d istribu tion  license w as once again  
considered  by  the L eg isla tu re . U nder

see ISSUES page 12

New store size appears to be stabilizing
46.892 sq. ft.

40,000 sq. ft.

30,000 sq. ft.

According to FMI's Facts About Store Development, 1989 the size ol new stores increased steadily throughout much of the 
decade, reaching a peak in 1987. The last two years seem to indicate that the growth in store size is stabilizing.
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AFD CHAIRMAN’S REPORT

Write to your legislator
by Amir Al-Naimi, Chairman

A n im portant 
b enefit o f  y o u r 
m em bersh ip  w ith 
A F D  is the leg is
lative support you 
receive fro m  the 
a ssociation  and 
o u r lobbyists  in 
L ansing . A s a 
group  we a re  ab le  
to accom plish  w hatAl-Naimi

we could  not as individuals.
H ow ever, there  is m uch you can 

do to m ake y o u r personal opin ions 
know n to those rep resen ting  you. As 
a constituent it is im portan t for you  
to becom e acquain ted  w ith elected 
officials. V isits , calls and co rre s 
pondence a re  the m ost effective w ays 
to com m unicate  w ith your 
R epresentatives.

W hen  w riting  to  political figures 
it is im portan t to  follow  the p ro p er 
form at. W ritin g  a le tter that gets 
resu lts  is not d ifficu lt if  you  apply  a 
few guidelines. T he fo llow ing sugges
tions m ay help  you get started .
1. A lw ays w rite o n  y o u r persona l o r 

business letterhead . Include your 
re tu rn  address on  the le tter and 
envelope.

2. Identify  y o u r subject clearly . State 
the  nam e o f  the  legislation you a re  
w riting about and give the B ill’s 
official title  and the Senate o r

H ouse Bill n u m b er if  you  k now  it.
3. S tate  y o u r reason  fo r  w riting .

Be co n stru c tiv e  in y o u r su p p o rt or 
non-support o f  an  issue.

4 . C o n cen tra te  on  y o u r o w n  elected  
officials.

5. R equest a rep ly  to y o u r letter. Ask 
y o u r offic ia l to w rite  to you and 
state his o r h e r opin ion  o n  the 
issue you have expressed  y o u r in
terest in.

6 . R em em ber to  thank  y o u r leg isla to r 
if he o r  she p leases you w ith the 
support o f  an  issue.

7. C o n sid er the facto r o f  tim ing . T ry  
to w rite  y o u r letter w hile  the Bill 
you  a re  concerned  w ith is still in 
com m ittee , aw aiting  leg islative 
action, o r receiving m edia attention.

M ore im portan tly , stay on  top o f 
the issues affecting  you. If you  stay 
aw are  and involved  you c a n  m ake a 
d ifference!
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T H E  E Y E S  
H A V E  IT !

OVER 16,000 EYES* WILL SEE 
YOUR AD ON THESE PAGES

Y e s . . those  16,000 eyes b e long  to  yo u r p o te n tia l c u s to m e rs . . . in c lu d in g  m a jo r in 
dependen t fo o d  cha ins ; re ta il food , party , l iq u o r and beer and w in e  s to re s  
th ro u g h o u t M ic h ig a n .. .w ho w ill read yo u r m a rke tin g  m essage in the  m o n th ly  
AFD  FOOD & BEVERAGE REPORT

Y our m essage w ill a lso  be read by the  m any su p p lie rs  to  the  fo o d  in d u s try . . food  
p rocesso rs , m a n u fac tu re rs , food  b rokers, b o ttle rs , and o th e r food  re la ted  service  
o rgan iza tions , w ho  are ac tive  m em bers o f the  A sso c ia te d  Food Dealers o f 
M ich igan

JO IN  THE G ROW ING LIST O F SUCCESSFUL BUSINESSES THAT ADVERTISE IN 
THE AFD FOOD AN D  BEVERAGE REPORT ADVERTISING  W O RKS w ith o u t it 
N O THING  HAPPENS! Send fo r o u r c u rre n t ra te  card TODAY W e 'll a lso  send you 
the  la te s t m arke tin g  in fo rm a tio n  regard ing  the  fo o d  in d u s try — w ith o u t o b lig a tio n  
ACT N O W !' Cg|| -i.8oo.e666.ApQ or 557 .96OO 

Send To: A sso c ia te d  Food Dealers o f M ich
18470 W  10 M ile  Rd 
S o u th fie ld . M l 48075

i

Y E S !
I

PLEASE SEND RATE CARD AND MARKETING INFORMATION TO:

Name
| Address ____
| City/State/Zip . 

I Signature ___
I________

. Phone

LETTERS

D ear A F D :

Public co n cern  is increasing  o v er 
the  sale and  use o f  tobacco  p roducts. 
O f  im m ediate  concern  is the sale o f  
tobacco  p ro d u cts  to  m inors.

A recen t law su it aga inst the Philip  
M o rris  C om pany  w as th ro w n  o u t o f  
court; bu t, in a p o ten tially  preceden t- 
se tting  m ove, the S uprem e C ourt 
a llow ed  the plain tiffs  to  nam e as a 
d efen d an t the  retail s to re  that alleged ly  
sold the  c o m p an y ’s c igare ttes to  the 
m inors.

T he m essage is c le a r  that retail 
o p e ra to rs  w ill be held accoun tab le  for 
verify ing  the legal selling  age o f  their 
cu sto m ers  for tobacco  sales.

C u rren t federal leg isla tion  is 
p rop o sin g  that conven ience  s to res  be 
licensed , m uch like o u r  c u rre n t LC C 
licensing p rocess. B ecause o f  the 
potentially  negative  im pact this 
p roposed  leg isla tion  cou ld  h ave  on  our 
industry , you m ay w ant to  let y o u r 
m em bers know  abou t th is  issue. I 
believe it is critical w e let o u r 
em ployees know  how  to p ro p erly  sell 
c igare ttes in o rd e r  to  avoid  such licen
sing  requirem ent.

If  you  have any questions o r 
com m ents, please feel free to call me

S incerely ,
Jackie  R ehm
The Southland Corporation

ATTN: Ray Am yot I
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SDD/SDM

Liquor laws and rules 
affected by the Census 
count of 1990

By John Dagenais
T h e  o n g o in g  1990 F ed era l C en su s  

c o u n t a ffec ts  the M ich ig an  liquor 
bu sin ess  and  the  v a rio u s  law s and  a d 
m in istra tiv e  ru le s  g o v ern in g  the 
bev e rag e  in d u stry — in fact, fa r  m ore 
than  m ost M ich ig an  licensees  realize . 
L e t’s tak e  a  c lo se  look.

T h e  p opu lation  coun t co n cern s  
both  C lass  C  and S D D  license counts 
d ue  to  the  fact th at the M ich igan  L i
q u o r C o n tro l C o m m issio n  dep en d s on 
those figu res ev e ry  10 y ears . T he  
p opu lation  q u o ta  is 1 ,500  peop le  for 
each  C lass  C  license se rv in g  liquor in 
o n -p rem ise  and  3 ,0 0 0  population  
coun t fo r  each  S D D  o r  package  liquor 
takeou t e stab lishm ent.

L ocal go v ern m en t has c o n 
s id erab le  say  abou t the  g ran tin g  o f  a 
C lass  C  license, but little input on  the 
e lig ib ility  o f  a  new  package  liquor 
o u tle t o r  even  a  tra n sfe r  o f  such  a 
license.

T h e  latest cen su s  coun t m ay m ean 
that a  com m u n ity  is en titled  to an o th er 
S D D  license, o r  several m o re  d e p e n 
d ing  on  the latest pop u latio n . T h e re  is 
a goo d  ch an ce , p ro v id in g  the 
M ich igan  L iq u o r C o n tro l C om m ission  
a p p ro v es from  a  list o f  e lig ib le  ap 
plicants now  o n  file , that several 
package liq u o r o u tle ts  cou ld  be issued 
fo r the co m m u n ity . O f  c o u rse , there  
a re  fac to rs that the M L C C  m ust take 
into consid eratio n  such as d istance 
aw ay  from  ex isting  SD D  license 
(2 ,6 4 0  feet o r  V2 m ile) o r  excep tions 
to the  ha lf-m ile  rule.

E xceptions to  the g ran tin g  o f  a 
new  S D D  license fav o r the  new  ap p li
cant if he o r  she a re  in a  shopping  
cen te r  o r  sep ara ted  from  the ex isting  
liquor re ta ile r  by not less than  four 
lanes o f  a m ajo r th o ro u g h fa re . T h ere  
a re , o f  co u rse , o th er technical ex cep 
tions fo r  the new  S D D  app lican t and 
ag a in , the M ich igan  L iq u o r C ontro l 
C om m ission  has the final say. F o r e x 
am p le , the  L C C  m ay c o n sid e r g ran 
ting  a new  S D D  license if  the ex isting  
SD D  licensee has purchased  less than 
$ 1 0 ,0 0 0  in sp irits  d u rin g  the past year 
fro m  the liquor co n tro l agency.

C lose  p roxim ity  to  schools and 
ch u rch es , gasoline pum ps w ith the 
business , d rive-in  o r  d rive-th rough  
estab lishm ents a re  som e o f  the o ther 
reasons that m ay cause the liquor 
bo ard  to  reject the issuance o f  a new  
SD D  license fo llow ing an  increase in 
population  o f  a  local com m unity .

T h e  population  requ irem en ts for 
S D D  o r package  liquor sto res can  be 
found in R ule  436.1141 o f  the  L iquor 
A ct. It s ta tes that the  L C C  m ay issue 
a specially  designated  d istrib u to r 
(S D D ) license “ fo r every  3 ,000  
popu lation , o r  fraction  th e re o f.’’ T hat 
ru le  goes on to say that the C o m m is
sion  shall accep t any one  o f  several 
m eans o f  de te rm in ing  the population  
o f  a local governm ental unit. C h ie f

fac to r is the F ed era l D ecenn ia l C en su s  
w hich  m ean s the  1990 cen su s  p re se n t
ly b e in g  co n d u cted  h o ld s  the  m ost 
s tren g th  in a rg u in g  figu res. H o w ev er, 
specia l cen su s  co u n ts  o r  the latest 
p opu lation  es tim ates  an d  p ro jec tio n s  
p rep a red  by the U .S . D ep artm en t o f  
C o m m erce  m ay -a lso  be co n sid e red .

T h e  latest popu lation  co u n t m ay 
h ave  a g rea te r  effec t o n  la rg e  c o m 
m unities like  D etro it because  the  latest 
c en su s  f ig u res  fo r  the  first tim e show  
D e tro it’s popu lation  as b e lo w  one  
m illion  p e o p le — in fact, ap p ro x im ate ly  
3 0 ,0 0 0  sh o rt o f  the one  m illion  m ark .

Severa l m en tions o f  gov ern in g  
b od ies w ith one  m illion  o r  m o re  p e r
sons  a re  n ow  con ta ined  in the  L iq u o r 
C o n tro l A ct as  am en d ed . T h e  local 
g o v e rn in g  b ody  w ould  have the 
au th o rity  to  a p p ro v e  o n -p rem ise  co n 
sum ption  licenses and also  m ay be 
ab le  to reco m m en d  o th e r  a c tio n s  to 
the  M ich igan  L iq u o r C o n tro l C o m m is
sion  o n  licen see  m atters  in D etro it.

Special licenses fo r  national sp o rt
ing e v en ts  in a  c ity  hav ing  a p o p u la 
tion o f  one m illion  o r  m o re  is an o th er 
p art o f  the  L iq u o r A ct that m ay be af

fected  s in ce  D e tro it’s  d ro p  b e lo w  the 
o n e  m illion  popu lation  m ark .
H o w ev er, it sho u ld  b e  po in ted  out 
that the  U .S . C en su s  B ureau  has until 
Ju ly  1991 to  d ec la re  the final an d  o f
ficial to ta ls.

C o m m u n itie s  losing  popu lation  go 
into a ca teg o ry  reco rd ed  by  the  L i
q u o r C o n tro l C o m m issio n  as “ o v er 
q u o ta .”  W h ile  not a ffec ting  any e x 
isting  licenses w ith in  th o se  co m 
m u n ities , a licen see  w h o  has  h is  o r  
h e r  license revoked  espec ia lly  u n d e r 
m andato ry  leg isla tion  n ow  govern ing  
sales to  m in o rs  m ay see that license 
d ro p  out o f  ex istence . In o th er w o rd s , 
no  transfer!

A lthough  the L C C ’s sta te  liquor 
s to res  sell on ly  to licensees and  not 
the  p u b lic , the  L iq u o r A ct re fe rs  to  a 
popu lation  coun t o f  4 0 ,0 0 0  acco rd in g  
to  the last federal cen su s  w h ere in  
c oun ties u n d e r 4 0 ,0 0 0  popu lation  shall 
n o t have m o re  than  o n e  sta te  sto re .

O n -p rem ise  licenses m ay be 
issued to  m unicipal c iv ic  cen ters o r  
c iv ic  a u d ito riu m  if  the cen te rs  a re  
w ith in  a city  o r  tow nsh ip  hav ing  a 
p opu lation  o f  not less than  9 ,5 0 0 .

R eso rt licenses fo r bo th  SD D  and 
C lass  C  licen ses  a re  v e ry  m uch con
tro lled  by  p opu lation  co u n t. G overn
m en t un its  hav in g  a p opu lation  o f  
5 0 ,0 0 0  p e rso n s  o r  less “ as determined 
by the last federa l d ecenn ia l census” 
m ay qualify  fo r  ex tra  licenses if  the 
q u o ta  fo r  S D D  licenses has been ex
h austed . In  such  case , the L C C  may 
issu e  n o t m o re  than  10 additional 
S D D  licenses p e r  y e a r  fo r  1991, 1992 
and  1993. T h e  o rig ina l legislation 
g ran tin g  S D D  reso rt licenses called 
fo r  25  add itional licenses p e r  year.

C om m u n ities  w ith  a  substantial 
g a in  in p opu lation  d u rin g  the  past 10 
y ea rs  w ill see  a  pu sh  fo r  m ore 
licenses, bo th  on -p rem ise  and  o ff  
p rem ise , in sp ite  o f  the  recen t decline 
in b ev e rag e  alcoho l sales throughout 
m o st o f  M ich igan .

E arly  re tu rn s  from  the U .S . 
C ensus B ureau show s M acom b County 
w ith a coun t o f  7 1 5 ,2 4 0  fo r  a  three 
p ercen t gain : O ak land  C ou n ty  now  at 

see CENSUS, page 7

H i l l s h i r e  F a r m  is M i c h i g a n 's  n u m b e r  o n e  s e llin g  C o c k t a i l  L i n k

•Over a 60%  share
■Outsell every oilier brand during the holidays and every month of the year!

-  __  -r___ /-_« __c__ _ r \ i i __► O n -P ack  Recipes
-- On pack holiday recipes on every lit I linln |>ack.i| 

( onsumprs liy now rpcipps rpsulling in more sale*

•  Buy T w o -G e l O n e  Free O ffe r
- I ligli imp.li I t<Mrp.vl oiler in Mn»p will Hi no unpulw sales Ihrmiglmul ihe key 

Imliil iy im iiikI (ScptrmlMi |.Mll.lly>
Consumer buy* two packages and mails in fur .1 frpp parkaRP inupon 
Rmlils community purr hasps

l( hock with your rpprpsenlrtisp lor «l<-t.nUl

Hillshire 
Farm,

•  A vailab le  in a w id e  range o f p arly  p leasin ' flavors
-  lil’l f ranks • hi I Chfno Smokies
- I it I Ooof f - lit I Polska*
- lit I Smokies - lit I Wipnprs

III I Rrpf Smokies N’o i lilp lit I Smokipv
•  A vailab le  in  one and Ih re e  pound variclies

Your Meat Supplier Has Details on 
Programs and Items Available 

or Call (313) 778-FARM for Information
look (or multi-coupon lree-slandin|{ inserts lor consumer* runin* October, November, 
December Sunday newspaper.

4—FOOD AND BEVERAGE REPORT, OCTOBER 1990



Regular or

— / c w fn t-—

Ramen N oodle Soup

• Chicken • Oriental
• Beef • Pork

Ramen 
Noodle Cup

• Chicken
• Beef
• Oriental
• Shrimp

■ W T z

Campbell's 26 oz. Soups are 
VALUE PRICED to attract BIG SALES

•  Hearty Noodle
•  Noodle
•  Chicken Noodle
•  Beef Noodle

Bean
with Bacon

500 Trial Coupon 
52,000,000 Circulation 

October 28, 1990

CAMPBELL SALES CO.
32000 Northwestern Highway, Suite 190 

Farmington Hills, Ml 48018 • (313) 855-1750



rgors fieer is  Brewed 
Colt™, Colorado with 

Rocty fountain Spring Ufa

it  Ta k es  a  Pa r t  o f  t h is  c o u n t r y  a s  

C o l d  a n d  C lean  a s  t h e  Ro c k ie s

TO BREW A  BEER THIS PURE AND NATURAL.

T h e  Ro c k y  M o u n t a in  Le g e n d .

1990 Coors Brewing Company. Golden. Colorado 80401 • Brewer ot Fine Quality Beers Smco 1873 9617



AFD NOTES:

Hiram Walker recently hosted a dinner at their headquarters in Walkerville, Windsor, Ontano. 
In attendance were AFD board members, a smattering of committee members and their wives.

The second annual “ Summer in the City”  wine tasting party took place recently to benefit 
Detroit Meals on Wheels Holiday and Weekend program. Dinner was prepared by the 
Rattlesnake Club and the wine tasting was run by Seagram Classic Wine Company 
Pictured above: Jim Ellers, Executive Director, House of Seagram’s, John Marasco, 
Seagram's, Barbara Stevenson, DAAA, and Paul Bridgewater, DAAA.

CENSUS
continued from page 4
1,076,234 for a 6 .3  increase; 
W ashtenaw  County now  at 280 ,222 
for a 5 .8  percent rise. W ayne C ounty 
incurred a drop  o f  12.3 percent in 
people. T he entire State o f  M ich igan’s 
early count show s M ichigan  having an 
approxim ate total o f  9 ,049 ,294  persons 
o r a drop  o f  0 .8  percent.

H ottest grow th  areas listed now 
are Chesterfield Tw p. with 39 percent. 
C linton Tw p. with 18 percent; North-

field T w p. w ith 32 .7  percent;
M acom b Tw p. w ith 59  percent; 
F arm ington  H ills w ith 2 7 .8  percent. 
Novi with 36 percent; N orthville 
Tw p. with 36 .7  percent;

W est Bloom field Tw p. with 29.1 
percent; C anton T w p. with 18.6 
percent; Shelby Tw p. with 24.7 
percent; and R ochester H ills with a 
boom ing 51 percent increase in 
population.

M ore statistics will be reported in 
future issues o f  A F D 's  FO O D  A N D  
BEV ER A G E R E PO R T

Made to be Number One!
Being #1 runs in the entire family of Prince 

products. And we're running harder than ever 
to sell more pasta We thought you'd like to know.
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A FD /P A C  m eets w ith M a y o r, Com missioner

Members of the AFD board and Political Action Committee met with Detroit mayor 
Coleman Young and Liquor Control Commissioner Patti Knox. From left; Executive Director 
Joseph D. Sarafa, Mayor of Detroit Coleman Young, Board Member Sam Yono, Board 
Member and PAC Chairman Nabby Yono, Liquor Control Commissioner Patti Knox and 
PAC member Richard Gergis.

Hiram W alker Dinner

“ Summer in the C ity ”  wine tasting



A review of consumer protection violations and penalties
by E C. Heflron, D.V.M.
Director, Food Division 
Michigan Department of Agriculture

D u rin g  1985, 
M ich igan  e x p e ri
en ced  a serious 
se rie s  o f  fraud  in 
the retail sale o f  
gaso line . As a 
resu lt o f  the  su b se 
quen t legal rev iew s 
it w as d e te rm in ed  
that pena lties for 
w eigh ts and  m ea

su res  o ffen ses  w ere  too  genera lized  
and  failed to  d isco u rag e  p e rso n s from  
indulg ing  in fraudu len t ac tiv ities 
because potential g a ins fa r  exceeded  
po ten tial losses. T h e  N ational C o n 
ference  on  W eig h ts  and  M easu res , an 
org an iza tio n  ded icated  to study ing  
such  s itua tions and  recom m ending  
m odel codes for co rrec tio n  and an 
o rg an iza tio n  spo n so red  by the N a
tional Institu te  o f  S tan d ard s  and 
T ech n o lo g y  (fo rm erly  the N ational 
B ureau  o f  S tan d ard s), a ssigned  this 
charge  to  a task  force.

N ot su rp risin g ly , the task  force 
concluded that although som e sanctions 
w ere  inadequate  fo r serio u s  fraudulent 
c rim es and shou ld  b e  identified  as 
felon ies, th ere  w ere  m any o th er v io la 
tions w hich  shou ld  not be iden tified  as 
crim ina l in  na tu re  sub ject to crim inal

penalties. T h e  task  fo rce ex p an d ed  its 
consideration  to adm in istrative hearings 
o r  c iv il p en a lties  to p ro v id e  an  a lte r
native to  b u rd en so m e  crim inal 
p ro secu tio n s . T hey  found that en fo rc e 
m ent o f  w eig h ts  and m easu res  law s 
and s im ila r  c o n su m e r p ro tec tio n  law s 
u tilizes  crim ina l p ena lties to  be tte r 
co m p e te  fo r a p ro secu tin g  a tto rn e y ’s 
tim e, w h ich  m ust be used  to p rosecu te  
c rim e  such  as rap e , m u rd e r, etc.

M ich igan  w as invo lved  in this 
task force and encouraged  consideration  
o f  c iv il and ad m in istra tiv e  p roceed ings  
as  part o f  a co m p reh en siv e  rev iew .

In 1905 M ich igan  w as one o f  the 
sev en  s ta tes w hich  helped  o rg an ize  the 
N ational C o n fe ren ce  o n  W eigh ts and 
M easu res  a fte r  rea liz in g  it to  be a 
fo ru m  fo r all s ta tes and  te rr ito rie s  to 
reach  con sen su s  and  have a b ro ad e r 
persp ec tiv e  on  es tab lish in g  m odel 
codes. C o n sid e ra tio n  o f  a penalty  is 
the need to  have the penalty  su itab le  
for the  in tensity  o f  o ffense in addition  
to have the penalty  serve as a  deterren t 
fo r  any fu ture  v io la tions. A study o f  
m any co n su m er p ro tec tion  types o f  
law  v io la tions show  a b ro ad  spectrum  
o f  past h isto ry  o f  v io la tions, 
se rio u sn ess  o f  v io la tio n s , im pact o f  
vio lation  upon o th ers , g enera lly  public 
cu sto m ers , the degree  o f  involvem ent 
o f  those  placed  in c h a rg e  and the 
d eg ree  o f  in ten tion  o r  ga in . In 
gen e ra l, a lte rn a tiv e  penalty  c o n s id e r
a tions are:

1. A dm in is tra tiv e  h ea rin g s perm it 
seek in g  a c iv il penalty  and  a re  
governed  by the M ich igan  A dm inis
tra tiv e  P ro ced u res  A ct. G en era lly  
th is  h ea rin g  is co n d u cted  by the 
d ep a rtm en t w hich  has  responsib ility  
for en fo rcem en t o f  a p a rticu la r  act. 
T h e  d ep a rtm en t m ails  a no tice  o f  
hearin g  to  a  resp o n d en t (alleged  
v io la to r) to  a p p e ar at a  h earin g  at 
w h ich  the  b asic  c h a rg es  have been  
identified . T h e  responden t has  the 
o p p o rtu n ity  to  d efen d  ag a in st the 
c h a rg es  w ith  o r  w ithout legal 
c ounsel. T h e  h earin g  o ffic er  issues 
a ru ling  based  on  ev id en ce  p ro 
duced . T h is  ru ling  can  be rev iew ed 
and  sub ject to  final app ro v al by  the 
d ep artm en t d ire c to r and  g enerally  
w ould  be rev iew ab le  on  appeal to  a 
state civil co u rt. T h e  ad v an tag e  o f  
ad m in istra tiv e  p ro ceed in g s  rela tive  
to any type  o f  co u rt ac tio n , e ither 
c ivil o r  crim in a l, is the rela tive 
sim plic ity  o f  the p roceed ings  and 
q u ick e r co nc lusion . " D is c o v e ry ” , a 
p ro cess  in c iv il and crim ina l litiga
tion that can  be d raw n  ou t, tim e 
c o n su m in g , and ex p en siv e , is 
usually  lim ited  o r  non-existen t in 
adm inistrative  proceedings. A dm inis
tra tiv e  p roceed ings  cou ld  be 
res tric ted  for v io la tions w hich  a re  
w ith in  a defined  d eg ree  o f  intent, 
d o  not have a  con tinu ing  pattern  
w ith in  a certa in  period  o f  tim e , and 
sim ila r d efinab le  types o f

v io la tions.
2. C iv il p en a lties  a re  s im ila r to 

crim ina l sanctions in that fines are  
so u g h t, bu t th ro u g h  civ il litigations. 
A civ il co u rt is  ask ed  to  assess  a 
m o n etary  penalty  an d  m ay also  
include a req u est to  the co u rt for 
an injunction that is an  o rd er telling 
the  resp o n d en t o r  d e fen d an t to 
cease  o r  d esis t fro m  a  specific  act 
o r  p ractice. T h e re  cannot be im pris
onm ent fo r  a  past v io la tion  u n d er a 
c iv il p ro ceed in g , b u t th ere  can  be 
paym ent o f  m oney  e ith e r ag reed  
upon by p a rties  in an ou t-o f-co u rt 
se ttlem en t o r  o rd ered  by  the  co u rt 
follow ing civil litigation. C onsidera
tions in the use  o f  c iv il pena lties is 
s im ila r  to  the ad m in istra tiv e  
p ro ceed in g s  in that the  b u rd en  o f  
p ro o f  is not as  g rea t g en era lly ; the 
b urden  be ing  a “ p red o m in an ce  o f  
e v id e n c e ” , but the  co n c lu sio n  does 
not identify  a perso n  in a con tex t 
o f  ‘ ‘com ple ting  a crim inal a c t”  
w hile  still serv in g  as a d e te rre n t for 
m any types o f  v io lations. C rim inal 
ac tio n s  w ould  likely still be  sought 
w h ere  th ere  is serio u s  in ten tional 
vio lations o r  v io la tions being  co n 
sisten t o v e r  a perio d  o f  tim e.

A side from  the study and 
conclusions by  the N C W M  T ask  
F o rce  on  the p reven tion  o f  fraud ,

see VIOLATIONS, page 12

Heffron

T o  M ic h ig a n  L o t te r y  r e t a i l e r s ,  th e s e  fac e s  
a r e  v e ry  f a m il ia r .  A f t e r  a l l ,  th e  su c c e s s  o f  
K e n o  a n d  th e  o t h e r  g a m e s  h a s  m e a n t  i n 
c r e a s e d  p r o f i ts  fo r  a ll .

In  f a c t ,  fo r  th e  m o re  t h a n  8 ,6 0 0  
L o t te r y  r e ta i l e r s ,  s a le s  c o m m is s io n s  
a n d  s p e c ia l  fee s  a r e  c u r r e n t ly  
e r a g in g  $ 1 ,5 0 0 ,0 0 0  a  w e e k .  T h a t  
in c lu d e s  a  6  p e r c e n t  c o m m is s io n

t h a t  c o m e s  w i th  e v e ry  t ic k e t  s o ld ,  a n d  a  2  
p e r c e n t  r e d e m p tio n  c o m m is s io n  o n  a ll 
p r iz e s  p a id  a t  th e  r e ta i l  level. N o t  to  m e n tio n  

th e  p u b l ic i ty  g a in e d  w h e n  a  c u s to m e r  w in s  
th e  t o p  L o t to  47 , Z in g e r ,  K e n o , a n d  

F a m e  a n d  F o r tu n e  p r iz e s .
a  re ta ile r, m ak e  the  m o s t o f  all 

M ich ig an  L o tte ry  h a s  to  offer. 
I t ’s th e  o n e  g a m e  y o u  c a n ’t lo se .

GET A LOAD 
OF THESE GUYS.
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Quality employees 
sets Paul Inman 
Associates apart

T h e  quality  o f  em ployees is w hat 
sets Paul Inm an A ssociates ap art from  
o th er b ro k ers . B ased in Farm ing ton  
H ills, the b ro k erag e  has been  serv ing  
the industry  for about 37 y ears. T he  
com pany p rid es  itse lf on  the high 
caliber o f  peop le  it em ploys and this 
is reflected  in its s ta tem en t o f  
com m itm ent.

“ O u r only asset is o u r p e o p le ,"  
said Je rry  Inm an, p residen t and 
C E O . “ T h a t 's  w hat w e have to  o f
fe r . . .w e  supply p e o p le .”  T h e  state
m ent o f  com m itm ent d escrib es  this in 
detail. “ O u r com m itm en t to o u r  p rin 
c ipals and custom ers is that w e will 
p rovide people that take p rid e  in their

Inman’s offices proudly display many of 
their brand name products.

jo b s  and the resu lts  they  p roduce; 
peop le  that a re  self-m otivated ; people 
that w ork  w ith  and d isp lay  en 
th usiasm ; peop le  that have an  inw ard  
and  o u tw ard  d riv e  to su cceed !”

T h e  com pany  is em ployee-ow ned  
w hich  increases em ployee loyalty  and 
m otivation . “ It is a d em ocra tic  kind 
o f  c o m p a n y ,”  said Inm an . “ W e listen 
to  o u r  p e o p le .”

R unn ing  the op era tio n  is a six- 
perso n  execu tive  com m ittee  including  
com pany  C h airm an  Paul Inm an; Je rry  
Inm an , P resid en t/C E O , Phil F isch ion i, 
E xecu tive V ice  P resid en t/C o rp o rate  
D irec to r o f  M arke ting ; R on F a irch ild , 
E xecutive V ice P resid en t/C o rp o rate  
D irec to r o f  G ro cery  Sales and  Retail 
O pera tions; R ick D om ine, Executive  
V ice Presiden t/B ranch  M anager; and 
M ai Y o rk , Executive  V ice P resi
d en t/C o rp o ra te  D irec to r o f  F inance 
and A dm in istra tion . T he com m ittee  
m akbs recom m endations lo the  Board 
o f  D irec to rs  and approves policy and 
personnel decisions. T he eigh t-person  
B oard  o f  D irec to rs  includes th ree  
ind iv iduals from  outside  o f  the 
com pany. A M anagem ent O perating  
G ro u p  o f  16 m anagers m akes su g g es
tions to the E xecutive C om m ittee  plus 
the  com pany  also  has an A d
m inistra tive  A dvisory  C om m ittee , 
consisting  o f  17 em ployees which 
m akes recom m endations as  to  com 
pany adm in istrative  polic ies and 
procedures.

see INMAN, page12

Hillshire Farms relies 
on staff creativity

F ritz  B em eg g er, a pro fessional 
butcher, sausage m aker and m eat cu tter 
from  S alzberg , A u stria , co-founded  
w hat has g ro w n  into H illsh ire  F arm  
today . H is m eat p ro cessin g  business, 
w hich  began as tw o m eat m arke ts and 
a sm all p ack ing  house, has g ro w n  
from  a th ree-m an  busin ess  in 1928 
in to  a  1400-em ployee co rp o ra tio n .

Initially  called  Q uality  Packing  
H ouse In co rp o ra ted , the com pany 
chan g ed  its nam e to  H illsh ire  in the 
m id-1950s. By 1971, H illsh ire  M eat 
P roducts becam e a d ivision o f  C onso li
dated Foods, and soon a fter established 
to d ay ’s nam e o f  H illsh ire  Farm .

In 1985, the  com pany  becam e a 
p art o f  the S ara  Lee C o rp o ra tio n , 
w hich  g rew  out o f  C onsolidated  
Foods.

In 1988, H illsh ire Farm  and K ah n ’s 
and C om pany , both  d iv isions o f  Sara 
Lee, m erged  to  becom e H illsh ire  
F arm  &  K ah n ’s, one  o f  the largest 
m eat p ro d u cin g  com pan ies in the na
tion. K a h n 's  w as founded in 1883

“ Y ou have to  m ake up  y o u r m ind 
w here you w ant to operate . I f  you 
choose top  o f  the line , you m ust 
com m it in every  w ay to  stay th e re .’ 
said G ary B em eg g er, cha irm an . “ O ur 
custom ers know  its not w hat you say, 
but w hat you do  that really  c o u n ts .”

C onsum ers can  choose  from  nine 
d ifferen t ca teg o ries  o f  H illsh ire  F arm  
m eats w ith o v e r 70  p roduct varie ties,

Hillshirell 
FannMjf

including: S m oked S au sag e, S m oked 
S ausage  L in k s , F resh  S au sag e, V ac- 
P acked W ien ers, H am , B acon , T h in - 
S liced  P rem iu m  M eats , S em i-D ry  
S ausages and S pecialty  S ausages.

T h e  s ta ff  w o rk s  to g e th e r to  fulfill 
co n su m er dem an d s. T h ey  have 
d esigned  a p ilo t p lan t facility  to 
p ro v id e  fo r  c lose  in te rac tion  w ith 
a p p ro p ria te  m an u fac tu rin g  a reas . T he 
p ro to ty p e  system  is used  to  tes t new  
p ro d u cts  o r  new  m ethods fo r  p ro d u c
ing cu rre n t p ro d u cts , and to iron  out 
any d ifficu lties o f  new  m ethods befo re  
they  a re  put to use full scale .

T h ey  a lso  use a  S ensory  Panel to 
d eve lop  and  test p ro d u cts  th at a re  
d esirab le  in a ro m a, f lavor and  tex tu re .

“ W hen I tell peop le  that selling  
m eat is a c rea tiv e  p ro cess , they 
sm ile ,”  said Bill D eC rick , sales 
d eve lopm ent m anager. “ But i t ’s really  
tru e . Y o u ’ve got to u nderstand  the 
co n su m ers  and know  w hat th e ir  needs 
a re  and y o u ’ve got to co m e up  with 
c rea tiv e  so lu tions to m eet those 
n e e d s .”

Homestyle Beef Stew 

Homestyle Mac & Beef 

Green Pepper Steak 

Sliced Meatloaf 

Salisbury Steak 

Stuffed Green Pepper 

Stuffed Cabbage Rolls 

Chicken Ala King 

Homestyle Mac & Cheese 

Corn Souffle

design foods..
D I V I S I O N  O *  S a  «  a  i E E  C O « P O « a T i O n

P r o d u c t
Broccoli in Cheese

Beef Stroganoff

Turkey w ith Cornbread 
Dressing

Swiss Steak & Gravy

Meatballs

Golden Corn Dogs

Rice Pilaf

Au Gratin Potatoes 

Yams & Apples 

Cinnamon Apples

Lasagna

Vegetable Lasagna 

Cream Cheese 

Pastry Stix 

Blueberry Pastry Stix 

Pastry Stix 

Apple Pastry Stix 

Cherry Pastry Stix 

Apple Crisp 

Cherry Crisp

Hot Food Specialist

lim e
“ Our Individuals. 
W e feel this  
is tne greatest 
resource 
of any

FOOD B R 0 K ER H G E, in t. corporation.
2 18 5 0  Greenfield R o a d , O a k Park, Michigan 4 8 1 2 6  •  (3 13 )9 6 8 -0 3 0 0

GRAND RAPIDS. MICH  
(616) 538-4040

TOLEDO. O HIO  
(o f* )  891 1034
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D av id  H o n ig m an  (R- W est B loom 
fie ld) fo r  the o p e n  17th S en ato ria l 
d is tr ic t and S tate  R ep resen ta tiv e  
Ju an ita  W atk in s  (D - D e tro it), w h o  w as 
seek in g  the nom in atio n  in a c ro w d ed  
field for the 13th C o n g ressio n a l 
D is tr ic t. D ue to  the p a rtisan  c o m p o si
tion  o f  d istr ic ts , the p rim ary  w inners 
a re  ex p ected  to w in in the g eneral 
e lec tion .

State  leg isla to rs successfu l in their 
a ttem p t at h ig h er o ffice  besides 
H on igm an  include S tate  R ep resen ta tiv e  
D av id  C am p  (R- M id land) fo r the 
U .S . H ouse seat in the  10th d istric t; 
S ta te  R ep resen ta tiv e  M at D unask iss 
(R- L ake  O rio n ) in the op en d  8th 
S enato rial d istric t; S ta te  R epresen ta tive  
Paul W a rtn e r (R- P o rtag e) in the open  
21st S ena to rial d istric t; State 
R ep resen ta tiv e  W illiam  V an R egen- 
m o rte r (R- Jen ison) in the  open  23rd  
S enato rial d istric t; S ta te  R epresen tative 
D ebbie  S tabenou (D - L ansing) in the 
open  24th  S enatorial d istric t and State 
R ep resen ta tiv e  Joanne  Em m ons 
(R- B ig R apids) in the open  35th 
S enato rial d istric t. It is expected  that 
these p rim ary  w in n ers  w ill p revail in 
the  N o v em b er g eneral e lec tions.

D em o cra ts  co n sid e r R ep resen 
tative  D ebbie  S tabenow  o f  L ansing 
th eir  b est hope o f  ga in in g  a seat in 
the n arrow ly  R epub lican  co n tro lled

ELECTIONS
continued from page 1

S en a te , an tic ip a tin g  she w ill w in  in 
the 24th  S en a te  D istrict against 
M ich igan  State  U n iv ers ity  P ro fesso r 
H erb e rt R udm an . O th e r targeted  races 
include the 37th  S enate  d istric t. 
D em o cra ts  have held this seat w hich 
e n co m p asses  the E aste rn  R eg ion  o f  
the U p p er P en insu la  for the last 
tw elv e  y ears . H o w ev er, w ith  the 
re tirem en t o f  S en a to r M itch  Irw in , 
th ere  w ill be a serio u s  ch a llen g e  to 
D em o cra ts  w ith R epub lican  G eorge  
M cM an u s m ak ing  a s tro n g  sho w in g  in 
the p rim ary . H e w ill be o p posed  by 
D em o cra t T o m  W eiss  o f  G ay lo rd .

The 1990 elections 
will set the stage fo r  

crucial redistricting.

O th er hotly  con tested  S enate  races in
clude the seats cu rren tly  held by 
S enato r Je ro m e  H art (D - Saginaw ) 
w ho  is facing R epublican  Jo h n  C isky  
and  S ena to r Jack  F axon  (D - 
F a rm in g to n  H ills) w ho  will be o p p o s

ed  by ch a llen g er D enise  A lexander.
H ouse lead ers  a re  now  tu rn ing  

their a tten tio n  to  targeted  seats they 
hope to  p ick  up in N ovem ber. Both 
parties w ill be a ttem pting  to better 
th eir  cu rren t po sitio n  w ith  the 
D em o cra ts  ho ld ing  60  seats and  the

R epub licans  h o ld ing  5 0  seats . T h e  
1990 elec tio n s  w ill set the stage for 
the  c ru c ia l red is tr ic tin g  fo r the  1992 
elec tion .

D em o cra ts  have targ e ted  at least 
e ig h t scats w h ich  include th ree  seats 
now  held  by  D em o cra ts  w ho left for 
Senate  e lec tio n s . T h o se  seats a re  in 
the 5 8 th , 7 4 th , and 109 d istr ic ts . A 
closely  w atched  race w ill be that o f  
the 109th H ouse d istr ic t, an U pper 
P en insu la  reg io n  fo rm erly  rep resen ted  
by Bart Stupak. T he reg ion  w as served 
by a R epublican  p rio r  to  S tu p a k 's  
D em ocra tic  v icto ry  in 1988. T w o  
stro n g  can d id a tes  will be vying  fo r the 
position  in N o v em b er; D av id  A nthony 
(D em o cra t) and C ra ig  W oerpel 
(R epub lican).

A n o th er c losely  w atched  race  will 
o ccu r in the L ansing  a rea . T he  58th 
d istric t seat, held by R epresen tative 
D ebbie  S tab en o w , has trad itionally  
been D em o cra tic , but the  R epublicans 
h ave a very  s trong  cand ida te  in Je rry  
M ills. M ills w ill face D em ocrat 
D ianne B yrum  in N ovem ber.

T h e  retirem en t o f  R epresen ta tive  
F ran cis  S pan io la  in the 87th  d istric t 
m ay p ro v id e  the  R epub licans w ith a 
good chance at p ick ing  up  a seat. 
P rim ary  w in n e r Jim  C iv ille  is seen  as 
a s tro n g  R epub lican  cand idate  fo r  that 
d istric t. H e w ill be  facing  C lark  
H ard e r, R epresen ta tive  S p an io la 's  
leg isla tive  a ide. W ith R epublican  
incum ben t W illiam  R unco 
(R- D earb o rn ) re tirin g , the D em ocrats 
have an oppo rtu n ity  to regain  the seat 
w ith fo rm er R epresen ta tive  A gnes 
D obronsk i m aking  a s tro n g  show ing 
in the  p rim ary . She will be facing 
G ayle  T h o m as, a D earb o rn  dentist. 
Incum ben ts facing  w hat is expected

to be tough  ch a llen g es  include 
R epub lican  R ep resen ta tiv es  T e rry  
L ondon  (R- M ary sv ille ) and  D avid 
Jaye (R- U tica). T h e se  ch a llen g es  w ill 
b e  rem atched  w ith fo rm e r D em o cra tic  
incum ben ts Jam es  D o cherty  and Bill 
B row ne. In w hat is g en era lly  view ed 
as a D em o cra tic  seat, R ep resen ta tiv e  
R om an K ulch itsky  (R- W arren ) will 
face a  tough race  from  D em ocra tic  
p rim ary  w in n er D enn is O lshove.

In this y e a r ’s c losest p rim ary  
race , the  unoffic ia l vo te coun t in the 
24th H ouse D istrict reveals a one  vote 
d ifference betw een the apparen t w inner 
B arbara  D obb  and ru n n er-u p  D ebbie  
Schlussel. T h e  race  w as fo r the H ouse 
seat being  vacated  by R epresen tative 
D avid  H onigm an.

In w hat had  been  ex p ected  to  be 
a c lo se  race to fill the H ouse seat 
being  vacated  by R ep resen ta tiv e  M at 
D unask iss, R epub lican  cand ida te  T om  
M iddleton  easily  beat all challengers. 
T h is  d istr ic t, 6 1 s t, (O ak land  C ounty) 
will likely rem ain  R epublican . In 
add itio n , it ap p ears  that R epub lican  
M ichael B ouchard  will succeed  out
g o ing  R epresen ta tive  Ju d ith  M ille r  in 
O ak land  C o u n ty ’s 65th  D istrict.

In open  R epub lican  d istric ts  on 
the w est side o f  the s ta te , w inning  
cand ida tes include R obert 
B rackenridge  in the 44th  d istric t 
(B errien  S prings), D ale  S hugars in the 
47th  d istric t (P ortage); Jessie  D alm an 
in the 55th d istric t (K ent C oun ty ) and 
Jack  H o rto n  in the 90th  d istric t (K ent 
C oun ty ). O th e r seats w hich  
R epub licans hope to  hold  are  Jim  
M cB ryde in the 99th  d istric t (M t. 
P leasant) and  Jam es M cN utt in the 
102nd d istric t (M idland).

Coors products receive 
kosher certification

A n o th er “ f ir s t"  fo r C o o rs  B rew 
ing C om pany  has been ach ieved  as 
kosher certifica tion  has been aw arded  
to the beers produced  by the U nited 
S ta tes ' th ird -la rgest brew er.

T his m arks the first time 
A m erican m alt beverages have received 
k osher certification  by the U nion o f  
O rthodox  Jew ish  C ongregations o f  
A m erica . T he Jew ish  sym bol o f  
un ity—an enc irc led  U —has long 
rep resen ted  quality  w ith in  the food 
and beverage industry. The symbol 
will initially  ap p ear on p rim ary  
packages o f  C o o rs , C oors Light and 
C o o rs  Extra G old in cans, bo ttles and 
kegs.

“ A large percen tage o f  C oors 
p roducts w ith the encirc led  U sym bol 
are  already on  sto re  sh e lv e s ,”  
explained  Rob K lugm an, C oors vice 
president o f  B rand M arketing.

“ As ex isting  inventories o f  cans, 
bo ttles and kegs are  used , we are 
converting  to new  packages show ing 
the kosher certification  sym bol. All 
p rim ary  packages o f  C oors, C oors 
L ight and C oors E x tra  G old should

con tain  the enc irc led  U by D ecem ber 
1 9 9 0 ,”  K lugm an added.

In seeking  k osher certifica tion  o f  
its p ro d u cts , C o o rs  underw en t an 
ex tensive exam ination , including  the 
item izing  o f  all ingredien ts and 
supp liers used in m aking the beers. 
A dditionally , rabbin ical inspections o f  
C o o rs ’ brew ing  and packaging  
facilities in C o lo rado  and V irginia 
w ere conducted .

“ W e ’re ex trem ely  honored  to 
include the kosher certification  symbol 
on o u r b eers, and to be the first 
A m erican  b rew er ev e r to  achieve this 
d istin c tio n ,”  explained  P eter H.
C o o rs , p residen t o f  C oors B rew ing 
C om pany.

W atch for the encircled “ U ” on all 
prim ary Coors product lines by the 
end of 1990.

PROFIT
Fo r o u r custo m e rs. D e tro it Popcorn C o m p a n y, an 
in stitu tio n  fo r  o ver 50 years, m a n u fa c tu re s  O L D E  
T Y M E  popcorn products, and sells th e m  direct, 
which m eans m o re  p ro fit fo r  y o u . All o f o u r high 
q uality snacks are available fo r  private  label and we 
o ffe r  discounts based u p o n  q u a n tity . Call to d a y fo r  
m o re  in fo rm a tio n .

DETROIT Pfi£| COMPANY
1-800-642-CORN FAX (313) 535 4501

12065 TELEGRAPH ROAD, REDFORD, MICHIGAN 48239 LOCAL (313) 531-9200
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Very fine Products, Inc. 
celebrates 125th anniversary

This O ctober, N ational A pple 
M onth , m arks an im portan t m ilestone 
in the h istory  o f  V ery fine  Products, 
In c ., as it ce leb rates its 125th 
anniversary .

Since 1865, the com pany  has 
grow n from  a  sm all N ew  England 
v inegar com pany to  one  o f  the 
nation’s leading ju ic e  m anufactu rers.

“ W e a re  v e ry  proud  o f  o u r 
history and o f  the s trong  foundation

upon w hich  this com pany  w as b u ilt”  
says Sam uel B. R ow se, p res id en t o f  
V eryfine. “ F ew  fam ily-ow ned 
com pan ies a re  ab le  to  m ain tain  the 
m om entum  that V ery fine  has gained  
o v e r  the  y ea rs . O u r streng th  is not 
only  in the fact that the com pany  has 
been a part o f  the R ow se fam ily since 
1900, but because V eryfine  has 
a lw ays so ugh t out and a ttrac ted  som e 
o f  the m ost ded icated  and talen ted

pro fess io n a ls  in the b everage 
in d u stry .”

In 1990, V ery fine  is the  N o .l  
s e lle r  o f  ju ic e  p ro d u cts  in conven ience 
and vend ing  m ach ines natio n w id e , and 
o ffers  a full line  o f  m o re  than  20  
d iffe ren t flavors, including  100 
p e rcen t fru it ju ic e s , fru it blended  
cock ta ils  and  d rin k s , in 10-, 16-, 32-, 
and 6 4 -ounce  bottles and 11.5 -ounce 
a lum inum  cans.

W ith the  fastest ju ic e  cann ing  line 
in the co u n try , V e ry fin e 's  L ittleton 
p lant p ro d u ces  m ore than  2  m illion 
s ing le  se rv ings o f  ju ic e  p ro d u cts , o r  
100 ,000 cases, each  day . T o m aintain 
its m om entum  and to  be m ore price  
com petitive  in a reas  beyond  N ew  
E ng land , V ery fin e  co n trac ted  w ith 
co-packers across the  co un try  to 
produce its product line. C onsequently , 
V ery fine  p ro d u cts  a re  produced  in 
four locations a round  the country  , and 
are  d istribu ted  in ternationally  through 
V ery fin e 's  b ro k er and sales netw ork

Kowalski names Grand 
Rapids representative

T he Kow alski S ausage C om pany , 
In c ., announces the appo in tm en t o f  
A nthony J. R ossi to the position  o f

sales rep resen ta tiv e  fo r  the  G rand  
R ap ids, M ich ig an  a rea . R ossi is 
resp o n sib le  fo r  in tro d u c in g  the  
K ow alsk i p ro d u ct lin e  to G ran d  
R apids and dev e lo p in g  a m ark e t fo r 
the p ro d u ct there .

Rossi is a recen t g rad u a te  o f  
M ich igan  S ta te  U n iv e rs ity , w ith a 
d e g re e  in ad v ertis in g . W h ile  at 
M ich igan  S ta te , he w as a m em b e r o f  
the M ich ig an  State  U n iv ers ity  
M arke ting  A ssociation . H e is a  resident 
o f  B yron  C en te r, loca ted  so u th w est o f  
G ran d  R apids.

Zebari moves to 
Pepsi-Cola Central

O cto b e r 5 will 
be the last day  
C h ris  Z eb a ri w ill 
se rv e  as  m em b e r
sh ip  rep resen ta tiv e  
for A F D . H e has 
been w ith  A F D  for 
ab o u t tw o-and-one- 
h a lf  y ea rs  and  is 
leav ing  to  w o rk  as 
a sales m an ag e r 

for P epsi-C o la  C en tra l.

" I t  is w ith  m ixed  fee lings that I 
leave a position  with A F D  w hich  has 
been so  goo d  to m e and  m y fam ily 
but it is with g rea t zest and  earnest 
that I start m y jo b  w ith P e p s i,”  said 
Zebari. " I  am  con fid en t that A F D  
w ill continue on  its upw ard  tren d  and 
w ill continue to be the vo ice o f  the 
food and b everage  industry  ”

Z ebari p lans to stay involved  w ith 
A F D  o n  a  vo lu n teer basis.

WESTFORD, Mass. — Three generations of Veryfine management in front of Veryfine 
headquarters in Westford, Mass James A. Rowse, chairman of the board, on the right, 
Samuel B. Rowse, president and son of James A. Rowse, in the middle, and Steven D. 
Rowse, director of marketing and grandson of James A. Rowse, on the left.

LOOK WHAT WE ADDED 
TO YOUR SHOPPING UST.

S$> Colombo Frozen Yogurt 
Weight Watchers 

Savino Sorbet 
Haagen-Dazs 

Dove 
Popsicle Brand 

Disney 
Klondike 

Drumsticks 
Snickers 

And Many More

For m ore in fo rm ation— In Detroit call Terry Bunting at 525-4000 
O utstate call Jerry Shannon at 1-800-333-7838 

31111 Industria l Road, Livonia Ml 48150
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M ich ig an  has  d rafted  the  oppo rtu n ity  
fo r  ad m in istra tiv e  p ro ceed in g s  and 
civil fine in a proposal for am endm ents 
to  the M ich igan  C o m m in u ted  M eat 
L aw . In fo rm al m eetin g s  w ith 
m an u fac tu re rs  o f  co m m in u ted  m eats 
(sausages and  o th er g ro u n d  m eats) 
h ave  ind ica ted  support for such  a 
p ro v is io n , w h ich  a lso  a llo w s  the 
responden t the  op tio n  o f  ch o o sin g  « 
co u rt p roceed ing  in lieu o f  ad m in is
tra tiv e  p ro ceed in g s. A lthough  the 
seek ing  o f  a penalty  is v iew ed  by the 
reg u la to r and  often  by  the responden t 
a s  a failu re  to  be ab le  to  m ain tain  
co m p lian ce , th ere  sho u ld  be no  reason  
that any app lied  penalty  not m eet the 
c riteria  o f  be ing  su itable fo r the offense 
and serv ing  best for a d e te rren t.
T h ese  ch an g es  concep tua lly  d iscussed

VIOLATIONS
co n t in u e d  fro m  p ag e  8

here  w ould  b e  su b jec t to  the 
leg isla tive  p ro ce ss  in o rd e r  to  be 
am en d ed  into ex is tin g  law s. T he  
M ich igan  D ep artm en t o f  A g ricu ltu re  
has so ugh t in d u stry ’s input thus far in 
th is  study  and  looks fo rw ard  to  its 
co n tin u ed  partic ip a tio n .

For Sale: Liquor license SDD  
for Troy. Call Alvin or Harvey at 
(313) 689-4442.

For R ent - W estland/Livonia area. 
Deluxe two bedroom, two bath condo 
in Woodview. Newly decorated, new 
carpeting, new air conditioning, all 
appliances, clubhouse, pool, near 
Westland shopping center and public 
transportation. $485 per month. Call 
anytime 295-1822.

If you would like to place a 
classified advertisem ent, call 
Debbie Cooper at (313) 557-9600.

Ed Fisher helps kids 
prepare for the future

Ed F ish e r’s co m m itm en t to  his 
em p lo y ees  is as  s trong  as  h is  co m m it
m ent to  the cu sto m ers  o f  his sto re , 
F ish e r 's  M ark e t, in B irm ingham . “ It 
g ives m e a lot o f  sa tisfac tion  to help  
these k id s ,"  sa id  F ish er. M any  o f  the 
y oung  em ployees w ho  w o rk  at 
F ish e r 's  M ark e t keep  th e ir  positions 
from  h igh  school th ro u g h  co llege. 
T h irty -tw o  peo p le  have been  w ith  the 
sto re  w hile  com ple ting  th e ir  co llege

T he s tuden t-em ployees m ust 
m ain tain  a ‘B ’ g rade  a v e rag e  to  keep 
th eir  jo b s . “ I f  they a re  ea rn in g  a  B ‘ 
then  they a re  spend ing  en ough  tim e 
w ith the b o o k s ."  said F ish er. " T h is  
indicates a kid w ho  will g ive  better 
p rod u ctiv ity , too . T he b righ t ones take 
less tra in ing , a re  m ore d iscip lined , 
and hand le  the  jo b  b e tte r ."

C u sto m ers  a re  a lso  long standing . 
“ T h e re ’s a  saying  abou t o u r 
c u s to m e rs ."  said F ish er. " T h e y  m ove 
aw ay o r  they d ie ."  In a recent 
su rv ey , it w as show n that on the 
av e rag e , a cu sto m er trav e ls  26  m iles 
to  shop at F ish e r’s M arket.

F ish er a ttribu tes this to cu sto m er 
serv ice. “ W e fit a  n ich e ,”  said 
F ish er. “ O u r cu sto m ers  a re  like 
friends, you get to  know  them  afte r  a 
w hile. W e are  on a  first nam e basis 
w ith m any p e o p le ."

In add ition  to  se rv ice , F ish er s 
M ark e t is know n fo r  its quality  m eat. 
“ T h e  business h a sn 't  chan g ed  that 
m uch o v e r  the y e a rs ,"  said  F isher. 
“ P eop le  still w an t q u a lity  and 
se rv ic e ."

F ish er g rew  up in the business 
and  cam e back  to  the  sto re  to  w ork 
full tim e abou t 12 y ea rs  ag o  afte r 
w ork ing  in sales. T h e  sto re  w as 
founded  by h is g ran d fa th er.

H e  is p ro u d  to  be  in the  indepen
den t g rocery  busin ess , because , " W e  
a re  the  only  ones k eep ing  ch a in s  in 
line; w e a re  the  b u ffe r be tw een  the 
cu sto m er and fair p r ic in g ."

F ish er is involved  in m any 
com m unity  ac tiv ities , especially  those 
w hich  h e lp  k ids. H e is a part o f  the 
A F D  M in o r M o n ito r  T ask  F o rce  and 
is p residen t o f  the B erk ley /H unting ton  
W oo d s O p tim ist C lub . “ I th ink  M inor 
M onito r has d o n e  a w onderfu l jo b  
getting  in fo rm ation  out on alcohol 
purchasing  by m inors. People  a re n 't  
aw are  o f  h ow  m uch it has d o n e  to 
increase a w a re n e ss ."  said F isher.

F ish er has tw o ch ild ren  o f  his 
o w n . a son 15. and  a dau g h te r  in 
co llege.

AFD Service of 
the Month

Friendliness and service keeps Fisher's 
Market customers coming back for more.

Join the team!
Blue Cross/Blue Shield 
and AFD can give you:
•  More health coverage options 
than other companies dream about.
•  More name recognition than any 
other carrier
•  More acceptance by hospitals 
than any carrier.

For information, 
call Judy Mansur 
at (313) 557-9600.

ISSUES
continued from  page 1

c u rre n t law  jo in t o w n e rsh ip  is p e r
m issib le  in m u n ic ip alities  w ith  a 
popu lation  u n d e r 3 .0 0 0 . R ecen tly  an 
am endm ent w as ap p ro v ed  increasing  
the figu re  to  4 .0 0 0 . A ltera tio n  o f  this 
carefu lly  c ra fted  section  o f  law  w ould  
add ap p ro x im ate ly  10 0  com m u n ities  to 
the n u m b er w h ere  jo in t  licen su re  is 
now  allo w ed . T h e  H o u se  rejected  the 
am en d m en t and the  bill w as sent to  a 
co n fe ren ce  co m m ittee  in an  a ttem pt to 
reso lve  the d iffe rences  betw een  the 
tw o  versions.

A n o th e r a re a  o f  co n cern  involves 
rev o ca tio n  o f  lo ttery  term in a ls  and 
liq u o r licenses. T h e  d iscu ssio n  cen ters  
a ro u n d  tw o  b ills  (H B  5093-5094) 
in troduced  by  R ep resen ta tiv e  Burton  
Leland  (D - D etro it). T h ey  call fo r 
revocation  o f  liquor licenses and  lottery 
term in a ls  o f  re ta ile rs  w ho  a re  found 
gu ilty  o f  d ispensing  o r  redeem ing  
food stam ps o r  W IC  co u p o n s in a 
m an n er not co n sis ten t w ith federal

guidelines. T h e  intent o f  the legislation 
is to  p u t th o se  re ta ile rs  o u t o f  
busin ess  w ho  a re  d e frau d in g  the 
federal and  s ta te  g o v ern m en t v ia W IC  
co u p o n  and  food stam p irreg u larities .

T h e  L eg isla tu re  w ill a lso  
de lib e ra te  leg isla tion  in tro d u ced  by 
S en a to r Jam es  B arc ia  (D - Bay C ity ) 
ca llin g  for a sh a rin g  o f  the  legal 
b u rd en  w hen  m in o rs  p u rch ase  
a lco h o lic  b ev erag es . S im ila r  leg isla tion  
w as v e toed  by the  G o v e rn o r  d u rin g  
the p rev io u s  leg isla tive  session . T h e  
c o n cern s  reg is te red  by  the  g o v ern o r, 
nam ely a  lack o f  flexibility  in allow ing 
a ju d g e  to  perm it a  m in o r w ith  a 
revoked  d r iv e rs  license  to d riv e  u nder 
special c ircu m stan ces , has  been 
ad d ressed  in the  new  bill. O ther 
co n cern s  n ow  cen te r  on  w h e th e r o r 
not the  bill shou ld  even  include a 
d r iv e rs  license  suspension  fo r a  m inor 
co nv ic ted  o f  illegally  p urchasing  
alco h o lic  b everages.

October 3 - FMI Human Resources 
Conference, to be held in Hilton Head 
Island, South Carolina. Call (202) 452-8444 
for information.
October 14 -1 7  - National Frozen Food 
Convention & Exposition, to be held in 
San Francisco, Cal. For information, call 
(717) 534-1601.

October 14 - 17 - FMI/NAWGA Super
market Foodservice Conference, to be held 
in Atlanta, Georgia. Call (202) 452-8444 
for information.

October 27 - 30 - The Produce Marketing 
Association 1990 Convention & Exposition, 
in New Orleans. Call (302) 738-7100 
for information.

Vegas, Tinas, and 
Shoppers Supermarkets 
Diabetes Golf 
Outing Held

T he 4 th  A nnual V egas, T inas, and 
Shoppers S uperm arkets D iabetes G o lf  
O uting  was a sm ashing  success. T he 
g o lf  ou ting  w as held at R ochester 
H ills G o lf  C lub  on  M onday, 
S ep tem ber 2 4 . 1990. T h e  outing  had 
o v e r 250 p articipan ts m ain ly  from  
the food industry .

T he food industry  is com m itted  to 
g ive  back  to  its com m unity  and this 
is ju s t an o th er exam ple  o f  that com 
m itm ent. T he  A rco ri, D enha , and 
Im bronone fam ilies w hich  w orked  so 
hard  to coord ina te  this event are  
com m itted  to  w ork  with associations 
like the A m erican D iabetes Foundation 
and Rose H ill C en te r  so that their 
co n tribu tions a re  put back into the 
com m unities in w hich they operate  
their businesses.

T he " h o le  in o n e "  hole was 
sponsored  by the E verfresh  Juice 
C om pany and the A cm e Food 
B rokers. T he ninth hole  at R ochester 
H ills w as the designated  hole. This 
y ea r a p lay er w ith a " h o le  in o n e "  
won a 1990 Ford T aurus. G erald Klisz 
had a hole in one  with an eight iron.

What’ s New 
On The Shelf?

W HOLESALERS/SUPPLIERS 
M ANU FACTURERS

If you want to:
•  Increase your bottom  line
•  M ak e  new  business contacts
•  S e ll, se ll, sell
•  T a lk  w ith ove r 1 ,5 0 0  

retailers in one afternoon

E X H IB IT  A T  A F D ’ S 
T R A D E  S H O W .

Come see what's new on the shelf.

Tuesday, April 16 , 1991 
Noon-8 p.m. 

Fairlane Manor, Dearborn

INMAN
continued from page 9

Paul Inm an A ssociates has its 
ow n  in-house m arketing  departm en t 
headed by Phil F isch ion i w hich  plans 
and execu tes such  m ajo r prom otions 
as the C en tsib le  S uper S aver p rogram .

T he com pany rep resen ts  m ajor, 
national b ran d s fo r every  departm ent 
including; g ro cery , p erishab le , health  
and beauty  a ids, confectionary , deli 
and food serv ice. T he com pany has 
six  offices in th ree  states (M ichigan , 
O hio  and Indiana) and em ploys a p 
proxim ately  300 people.

Je rry  Inm an jo in ed  his b ro ther 
Paul, the com pany founder, in the 
business about 34 years ago  and has 
been an A F D  board m em b er for three 
years. " T h e  com pany  has been in 
volved with A F D  for a long t im e ,”  
he said. He also  serves on  several 
business and civ ic com m ittees.
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S e a g r a m s

Exclusive Gift Ideas
$ c a 0 r a i n s

J S l R % _
G O l O O f f j f l W K f t B A C X

C U !£e*P '
1390

I
Bodies Base Shelf

Item Size Code Per Case Price Price
V.O. Quarterback 

Glass 750ml 9445-0 12 S 9 55 SI 1.30
Martell V.S. 

w/Sjiifter }75ml 12 9.55 11.30
Martell V.S. 

w/2 Snifters 750ml 6 19.10 22 60
Wyborowa Vodka 

w/Glasses 750ml 9707-0 (i 12.15 14.39
Myer s Rum 

w/Eggnog 750ml 9704-0 6 10.70 12.68
Chivas Regal 

w/G lasses 750ml 9645-0 6 19 90 23 58
Crown Royal 

Glass Set 750ml 6 15 40 18.24
Captain Morgan 

w/Twister I.75L 9533-0 3 16.35 19.34

1 V A S B E G M .)

l I ----------M 4 —

To place a special order call: I louse of Seagram, 26955 Northwestern Highway

Suite 145, Southfield, Michigan 48034 
Phone (313) 262-1375

n  ii-: i io i s i:  o f  si-:a <;h \ m • n ia v  y o r k . N't



;s So Fulfilling Are So U]

No other diet soft drink]; , 
delivers the real cola taste 
of one-calorie diet Co 

- The real one.

Just For The Taste



SUPPORT THESE AFD SUPPLIER MEMBERS

BAKERIES:
Archway Cookies.......................... (616)692-6211
Awrey Bakeries, Inc..............................522-1100
C & C Distributors.................................283-8693
Continental Baking Co.......................... 868-5600
General Biscuit B rands........................352-4343
Koepplinger Bakeries, Inc................... 967-2020
S & M Biscuit Distributing.................. 8934747
Taystee B akeries...................................476-0201

BEVERAGES:
Adolph Coors Company.....................................  540-0654
Anheuser-Busch, Inc...........................................  354-1860
Bellino Quality Beverages, Inc...........946-6300
Capitol Liquor Sales Co.....................................
Coca-Cola Bottlers of D e tro it............ 585-1248
Cadillac Coffee...................................... 369-9020
Eastown Distributors...........................867-6900
Everfresh Juice Com pany..................755-9500
Faygo Beverages, Inc...........................925-1600
G. Heileman Brewing Co.............(414)796-2540
General Wine & Liquor........................867-0521
Hills Bros. Coffee, Inc...........................851-5774
Hiram Walker, Inc................................ 626-0575
House of S eagram ................................ 262-1375
Hubert Distributors, Inc...................... 858-2340
Cooper/Wieferman C om pany............ 835-6400
Miller Brewing Com pany...........(414)259-9444
Mr. Pure Ju ic e s ........................... (312)379-3000
Paddington Corp.................................... 345-5250
Pepsi-Cola Bottling Group ............... 641-7888
Powers Distributing, Inc..................... 682-2010
R.M. Gilligan, Inc................................. 553-9440
Royal Crown C o la ....................  (616)392-2468
Serv-U-Matic Corporation ..................528-0694
Seven-Up Bottling Com pany..............937-3500
Squirt-Pak......................................(616)396-0591
St. Julian Wine Co., Inc.............. (616)657-5568
Stroh Brewery Company ................... 446-2000
Viviano Wine Importers, Inc.............. 883-1600

BROKERS/REPRESENTATIVES:
Acme Food Brokerage............  968-0300
Ameri-Con, Inc.................................. 790-0047
Chuck Batcheller Company.........  559-2422
City Foods Brokerage Company .. 894-3000
Conrady-Greeson Company............  362-0800
Estabrooks M arketing.............. (517)548-3750
Greeson Company, Inc.........................362-0800
J.B. Novak & Associates..................  752-6453
James K. Tamakian Company ....... 424-8500
Marks & Goergens, Inc........................354-1600
McMahon & McDonald, Inc................ 477-7182
Northland Marketing ........................ 353-0222
Paul Inman A ssociates.......................626-8300
Pfeister Com pany................................591-1900
Stark & Com pany............................... 851-5700
United Salvage Company................... 772-0951
VIP Food Brokers International . 855-2335

CANDY & TOBACCO:
Central Sales.....................................843-6600
Garoto Chocolate Co.......................... 882-8824
Wolverine Cigar Company................554-2033

CATERING/HALLS:
Gourmet House, Inc..........................  771-0300
Penna's of S terling ........................... 978-3880
Phil’s C atering ..................................... 751-0751
Southfield Manor 352-9020
Tina’s Catering.................................. 949-2280

CONSULTANTS:
BeUanca, Beattie, DeLisle................ 964-C00

DAIRY PRODUCTS:
Borden Company, T h e ..........................583-9191
Dairy Products of M ichigan .............. 552-9666
London’s Farm  D a i ry ..........................984-5111
Melody Farm s Dairy Company . . 525-4000 
Milk-O-Mat/Country Pride Dairy .. .864-0550
Stroh’s Ice C ream ................................. 568-5106
Tom Davis & Sons D a iry .................... 583-0540

DELICATESSEN:
Dudek Deli F o o d s ................................. 891-5226

EGOS & POULTRY:
Epco Foods, Inc............................... 857-4040
Capitol P o u ltry ......................  567-8200
Linwood Egg Com pany...................... 524-9550
Mclnemey-Miler Brothers .................833-4800

FISH S SEAFOOD:
Hamilton Fish Company, Inc. 832-6100
Michigan Food S a le s ........................... 882-7779
Standard Fish Dist.................................871-1115
Tallman F isheries ....................  (906)341-5887

FRESH PRODUCE:
Tony Serra & Sons Produce 758-0791

ICE PRODUCTS:
Great Lakes I c e .....................................774-9200
Midwest Ice Corporation .................... 868-8800
New City Ice Co.................. 485-0430

INSECT CONTROL:
Eradico Insect Control ........................354-5440
Rose Exterminators ...................588-1005

INSURANCE PENSION PLANS:
Blue Cross/Blue Shield 486-2172
Capital Insurance Group .................. 354-6110
Creative Risk Management Corp., .792-6355
Financial Guardian, Inc.....................641-0900
Financial & Mktg. Enterprises . . . .  547-2813 
Gadaleto, Ramsby & Assoc. .. .(517)351-7375
Rocky Husaynu & Associates...........350-3400
North Pointe Insurance......................358-1171

MEAT PRODUCERS?ACKERS:
Bob Evans F a rm s .................................422-8000
Flint Sausage W o rk s ........................... 239-3179
Guzzardo Wholesale M e a ts ....... ’. . . .  833-3555
Hartig M e a ts .......................................  832-2080
Hillshire Farm s & Kahn’s ...................778-3276
Hygrade Food P ro d u c ts ......................464-2400
Kowalski Sausage Com pany...............837-8200
Liberty Meat Co......................................549-1658
LKL Packing, Inc...................................833-1590
National Chile Com pany...................... 365-5611
Oscar Mayer & Com pany.................... 464-9400
Osten M eats ......................................... 963-9660
Ray Weeks & Sons C om pany .............727-3535
Smith Meat Packing, Inc......................985-5900
Swift-Eckrich .........................................937-2266
Winter Sausage Mfg., Inc..................... 777-9080
Wolverine Packing C om pany............. 568-1900

MEDIA:
Arab & Chaldean TV-62 Show............. 352-1343
Daily T r ib u n e ......................................... 541-3000
Detroit Free Press .............................. 222-6400
Detroit N ew s........................................... 222-2000
Macomb Daily.......................... .296-0800
Michigan Chronicle................  .963-5522
Michigan Grocery N ew s.......................357-4020
The Beverage Jo u rn a l...........................287-9140
WDIV-TV4 ................................................  222-0643
WJBK-TV2 ..............................................  557-9000
WKSG “KISS-FM” ................................ 792-6600
WWJ-AM/WJOI-FM...............................222-2636

NON FOOD DISTRIBUTORS:
Gibralter National Corporation . . 491-3500 
Ludington News Company, Inc............ 925-7600

POTATO CHIPS/NUTS/SNACXS:
Cain’s Potato Chips.................................756-0150
Detroit Popcorn C om pany....................531-9200
Frito-Lay, Inc........................................... 287-9477
Jay ’s Foods, Inc....................................... 946-4024
Kar-Nut Products Com pany................ 541-7870
Nikhlas Distributors (Cabana).............571-2447
Sunshine Biscuits, Inc.............................386-7052
Variety Nut & Date Company .. 268-4900
Vitner S n a c k s ...........................................368-2447

PROMOTION/ADVERTISING:
Jam es K. Tamakian Associates........... 352-3500
PJM Printing ................................... 535-6400
Stephen’s NU-Ad, Inc............................  777-6823

SERVICES:
Central Alarm Signal, Inc...................... 884-8900
Detroit Edison C om pany .......................323-7786
Michigan Cash Register .. .545-8660
Pappas Cutlery G rinding .......................965-3872
Supermarket Development Corp. .. .521-5150
Telecheck Michigan, Inc......................... 354-5000
Vend-A-Matic.............................................585-7700

SPICES & EXTRACTS:
Milton Chile Company .. 
Rafal Spice Company

.5854300
259-6373

STORE SUPPUES/EOUIPMENT:
Alana Food B rokers.............................833-8686
Brehm Broaster S a le s .............. (517)427-5858
DCI Food Equipm ent...........................369-1666
H. Raadco, Inc.................................... 933-6320

Hobart Corporation ........................... 697-7060
Kasco Atlantic Service Co. . . .  (800)631-7650
MMI D istributing................................... 582-4400
M arket Mechanical Serv ices...............546-6840
Midwest Butcher & Deli Supply 332-5650
Ultra Lite Supply Co.............................. 751-1940
Winston Sales & S e rv ices .................... 739-3210

WAREHOUSES:
Boag Cold Storage Warehouse 964-3069

WHOUSALERS/FOOD 
DISTRIBUTORS:
Abner Wolfe/Meadowdale

Foods, Inc.............................................. 943-3437
Ameri-Con, Inc.............................(517)790-0047
Bremer S u g a r ..............................(616)772-9100
Don-Lee Distributor, Inc........................584-7100
Foodland D is tr ib u to rs........................... 523-2177
Food M arketing Corporation . .. (219)483-2146
Great Lake Fish & Seafood.................368-6050
Hubert Distributors, Inc........................858-2340
Jerusulem  Falafil Mfg...........................595-8505
J. Lewis Cooper Company ............. 835-6400
Kap’s Wholesale Food Services . . . .961-6561
Kehe Food D istributors.........  (800)888-4681
K ram er Food Company ...................585-8141
Lauren Sales, Inc................................ 945-1111
Lipari Foods .......................................... 469-0131
Louren Kachigian Distributing .. . .843-2898 
M & B Distributing Company . . .  893-4228
Maxwell Foods, Inc.................  923-9000
Mclnemey-Miller B ros.. . 833-8660
Metro Grocery, Inc..............................871-4000
Metro Packing C om pany............... 259-8872
Mel Larsen Distributors, Inc............873-1014
Miesel/Sysco Food S e rv ic e ................ 397-7990
Mucky Duck Mustard Co......................683-5750
National Wholesale F o o d s ................841-7730
Norquick D is trib u to rs ........................522-1000
Northern Michigan Food Service .. .478-6200 
Northwest Food Co. of Michigan 368-2500
Oak Distributing Company .............. 674-3171
Paul Fata  & Sons, Inc............................321-5991
Quick Foods Company.......................... 546-4884
Rainbow Ethnic & Specialty Foods 646-0611
Ray Weeks & Company.........................727-2525
Rich Plan of M ichigan...........................293-0900
Row-Bur D istributors....................  852-2616
Sena Snacks & Vending, Inc.................740-6444
Sherwood Food D istribu to rs...............366-3100
Spartan Stores, Inc........................(616)455-1400
Super Food Services ....(517)777-1891
Trepco Ltd......................................... 546-3661
Wholesale House, Inc..............................846-6209
American Synergistics, Inc................... 427-4444
Bureau of State Lottery ....(517)887-6820
Danor Corporation ................................557-3476
General P rov ision ..................................393-1900
Herman Rubin Sales Co.........................354-6433
Hubbard A p ia rie s ..........................(517)467-2051
Jam es Karoub & Associates .. (517)482-5000
Lloyd’s Assoc............................................356-0472
Miko & Assoc............................................ 776-0851
Slam’s V ideo ............................................255-7526
VIP International.................................... 885-2335
W.A. Taylor & Co.....................................68W5941
Wileden &  Assoc.......................................588-2358

The area code is 313 for above listings 
unless otherwise indicated.

If you a re  not listed or need to change your 
listing, contact Debbie Cooper a t 557-9600.

MANUFACTURERS:
Absopure Water Company ........  358-1460
Bemie & Sons, Inc.........................  943-3437
Carnation Company ....................... 851-8480
Don’s Chuck Wagon Products .......771-9410
Groeb Farm s ............  .(517)467-7609
Hamilton Meat Pie Co.......................... 582-2028
Home Style Foods, Inc......................  874-3250
Ja y ’s Foods, Inc.................................................
Kalil Enterprises, Inc...........................527-7240
Kraft F o o d s........................................ 261-2800
Monique I Natural Cosmetics............ 464-8070
Nabisco, Inc............................................478-1400
Philip Morris U.S.A.......................  855-6454
Prince Macaroni of Michigan . 772-0900
Red Pelican Food Products............  921-2500
Scot Lad Foods, Inc............(419)228-3141
Sir Lawrence’s Food Co...................  822-8888
Stehouwer Frozen Foods .(616)453-2471
Tony’s Pizza Service .................. 634-0606



knkatwtta
MERCHANDISING IDEAS t

O RQ .CERY;

B U S H ’S BAKED B E A N S ••
CH A S E & SA NB O R N C O F F E E  *•
D O LE  M A N D A R IN  O R A N G E S
DO LE P IN E A P P L E  JU IC E S
DO LE P IN E A P P L E  JU IC E S
D O LE  T R O P IC A L  F R U IT  SALAD
G LA D  W RA P & FO O D  STO R AG E BAGS
H E N R I’S SALAD D R E S S IN G S
O R E G O N  F R U IT S
S U N D A N C E  J U IC E  SP AR KLE RS
V L A S IC  O L IV E S
V L A S IC  P IC K L E S
W E L C H ’S SP A R K LIN G  G R A P E  JU IC E S  
W . S T O L L E R S  H O N E Y

EERiSHABLE;
C O R N  K IN G  HAM S  
D O LE A L M O N D S
D O LE F R Z N  P IN E A P P L E  JU IC E  B LE N D S
D O LE P IS TA C H IO S
D O LE R A IS IN S
D O R M A N  RO TH C H E E S E S
G R E E N  G IA N T  F R ZN  G ARD EN G O U R M E T  VEG E TA B LES  
G R E E N  G IA N T  F R Z N  PASTA A C C E N T V E G E TA B LES  
G R E E N  G IA N T  F R ZN  R IC E M IX T U R E S  
G R E E N  G IA N T  F R Z N  V E G E TA B LE S  B T R /C H S  SAUCE  
J E N O ’S F R Z N  P IZ Z A  RO LLS —
K A U K A U N A  C H E E S E  C U P S /C H E E S E S  
M A M M A  B E LLA  F R Z N  G A R L IC  BREADS

M O R N IN G  STAR FARM S C R A M B LE R S  
M RS S M IT H  F R ZN  P IE S /P IE  S H E L L S  ••
RED STAR YE A S T
R IC H ’S F R ZN  BREAD DO UG H
R IC H ’S F R Z N  C O F F E E  R IC H  C R E A M E R S
R IC H ’S FARM R IC H  DAIRY C R E A M E R  • • •
R IC H ’S F R ZN  W H IP P E D  T O P P IN G S  • • •
TY S O N  F R ZN  C H IC K E N  C H U N K S  ••
V L A S IC  D E LI D ILLS
W E L C H ’S F R ZN  C R A N B E R R Y  JU IC E  BLEN D S
W IL S O N  HAMS
Y O P L A IT  FR O ZE N  YO G U RT

•• R E P R E S E N T E D  IN D E T R O IT  /  SAG IN  AW M A R K E T S  ONLY 
• •♦ R E P R E S E N T E D  IN D E T R O IT  ONLY

ORDER PROMOTIONAL MERCHANDISE FROM YOUR WHOLESALER TODAY

YOUR STATE-WIDE FOOD BROKER

DETROIT 

36300 SCHOOLCRAFT 
LIVONA MI 48150 
313-591-1900

GRAND RAPIDS 
3663 BROADMOOR SE 
GRAND RAPIDS MI 49512 
616-949-7210

SAGINAW 
3159 CHRISTY WAY 
SAGINAW MI 48603 
517-793-8100
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